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What is the connection between 
landscaping and invasive species?
“Ultimately, cultivation favors the invasion process”.

Characteristics of the cultivated plants we buy:
Fast growing
Abundance of fruit
Tolerant of poor growing conditions
“Deer resistant”

“Most intentionally introduced species remain in their cultivated settings, but 
some invade natural areas. Of the 235 woody plant species that have 
naturalized in North America, 201 or 85% were introduced primarily for the 
landscape trade (both ornamental and functional landscaping, such as 
erosion control), and 34 (14%) were introduced primarily for agriculture or 
production forestry “.
Reichard, S.E. 1994. Assessing the potential of invasiveness in woody plants introduced in North 
America. University of Washington, Seattle.
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What are we trying to 
accomplish?

Goal:  Reduce the sale of invasive plants in 
the state of New Jersey

Strategy:  Target members of the  
landscaping community and ask them 
to voluntarily restrict their sale of 
invasive plants



Working with, not against.

 Appealing to the needs of the small 
business owner

 Offering an attractive incentive program
 Providing helpful resources and education

about native plant alternatives



The Jersey Plant Pledge

 Created by New Jersey Audubon staff and 
reviewed by The Strike Team

 Three levels of participation
 Pledge window: 

July 1, 2016 to June 30, 2017
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The Jersey Plant Pledge
Silver Rewards
NJA will acknowledge the business in a press 

release & in an email to the NJA membership base
AND business will be awarded a framed certificate 

for participation in the program
AND will send email to NJA members in the 

vendor's surrounding zip codes with '%OFF 
Coupon'

AND NJA will provide educational programming 
(tabling at one vendor event)

Gold RewardsPlatinum Rewards
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Vendor will commit to not add or restock 10 new 'Emerging' invasive plants OR 2 new Widespread invasive plants from the 'Commercially Available Invasive Plants' list to their current stock.




The Jersey Plant Pledge

“As an influential member of the landscaping 
community, I understand that I have a 
responsibility to be a leader in preventing the 
spread of invasives & safeguarding native 
plants and wildlife.  

I agree to work towards reducing the amount 
of invasive non-native plants that are sold in 
the state of New Jersey.”



Initial reactions
 Received feedback from 4 New Jersey 

landscapers and garden centers during the 
planning process
 Landscapers vs. Garden Centers
 Pledge window adjusted for the ordering 

schedule (July 1-June 30)
 Discovered a need for resources about native 

plant alternatives
 Several vendors are interested in signing the 

Jersey Planting Pledge



What is Next?

 Spring 2016:  More vendors will be 
contacted and signed up for the pledge

 Summer 2016:  Start of the pledge year
 Ongoing:  New Jersey Audubon will 

continue to develop resources for vendors 
that are looking for suggestions and 
information about native plant alternatives
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